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Please describe your position.
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My role is PARTNERSHIP/PR executive in the Japan
region. | am in charge of media partnerships, tie-in
promotions, corporate branding and PR.
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What interested you in this job?

As you spent the period from 14 to 19 in Australia, how was
the life there?

| went to a local school in Sydney. | was shocked as
everything was different from the situation that can be used
in Japan. But it was certainly a great experience to develop
a new “Common Sence”. Also | realized sports is another
language that can be used to communicate.
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My previous role was in PR for Nippon Television and
Baseball team management staff. | joined Air New Zealand
as | thought | would challenge more of doing of Bto C
marketing in this innovative company.
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What type of people have potential for this position?
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How do you draw on your own overseas experience, skills or
competency?

| find that English is not a goal but it is a tool to
communicate with. | find English is a key to open a door to
access to unknown world.

| think the type of work | do is suitable for see the big
picture and who can keep challenging oneself.
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How would you describe your company’s characteristics,
business philosophy or management style?
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What advice do you have for those who want a global career
challenge?

We say that it is our people who make us what we are. |
strongly agree. Also | am impressed with Kiwis’ creativity.
From marketing a standpoint, we have the only direct flights
to New Zealand and | find this offers us a chance to create a
brand for both the country and the company.
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No matter the global or local situation, the key is having
long-term goals, criteria and strong commitments.
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“The test was with a real person rather than
a machine, so | felt really comfortable”
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